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COMCAST SPORTSNET, CAPITALS ANNOUNCE SPECIAL GAME BROADCAST TO RAISE MONEY FOR THE CHILDREN’S INN AT NIH

Network to Present Inn with $10,000 Check to Benefit Sports Ambassador Campaign; 

Unique Broadcast to Raise Money for The Children’s Inn 

Bethesda, MD (January 22, 2007) – Comcast SportsNet, the leader in local sports television, in partnership with the Washington Capitals, announced today a special broadcast for the Jan. 24 game against the Toronto Maple Leafs to raise money for The Children’s Inn at the National Institutes of Health (NIH). Comcast SportsNet and Washington Capitals goaltender Olie Kolzig are both partners in The Inn’s Sports Ambassador Campaign, which is working to raise $400,000 through a “93-a-Night” campaign to cover the stays of the more than 1,400 families who will travel to The Inn, which is located in Bethesda, for treatment this year. 

On Thursday, Jan. 24, Comcast SportsNet will present a check to The Inn for $10,000 to assist the Sports Ambassador Campaign in reaching its goal. The network will air features and interviews with families staying at The Inn, along with a live interview with Washington Redskins quarterback and Sports Ambassador Mark Brunell, prior to and during the game to educate viewers about the amazing services provided by The Children’s Inn. Children come from all over the world to stay at The Inn, free of charge with their families, in a healing environment while receiving groundbreaking medical treatments at NIH. During the game, the network and the Washington Capitals will provide viewers with information on how to donate to the campaign’s “93-A-Night” effort, which is the cost of housing one family per night at The Inn. 

Comcast SportsNet and the Capitals are also donating tickets to the game for families staying at The Children’s Inn and running public service announcements to bring awareness to the campaign.

“It is important, as an active member of the D.C. community, to support the incredible non-profit organizations in our region,” said Rebecca Schulte, senior vice president and general manager of Comcast SportsNet. “Along with our team partners and their respective Sports Ambassadors, Comcast SportsNet has been working closely with The Inn for the past few years. We hope this special game broadcast can to bring recognition to the amazing work the Inn provides to thousands of families each year.”  

            Kolzig, along with Washington Wizards All-Star Caron Butler, Washington Redskins quarterback Mark Brunell, Washington Mystics All-Star Alana Beard, Washington Nationals pitcher Chad Cordero, and D.C. United midfielder Christian Gomez, serve as Sports Ambassadors for this yearlong campaign. Comcast SportsNet is the sole television partner for the campaign. To make a donation, viewers can visit www.93anight.org or www.comcastsportsnet.com or call 1-800-338-9217, with lines open during the Capitals game for their convenience. 
Washington, DC-based Formula Sports & Entertainment Group created the Sports Ambassador campaign and is facilitating all aspects of the initiative, including marketing and branding strategy, event and athlete management, media relations and sponsorship. 

About Comcast SportsNet:
Comcast SportsNet operates 10 sports networks that cover more than 2,400 live sporting events annually and deliver comprehensive sports news and analysis to nearly 40 million cable and satellite homes.  Comcast SportsNet’s networks are: Comcast SportsNet Chicago, Comcast SportsNet Mid-Atlantic, Comcast SportsNet New England, Comcast SportsNet Philadelphia, Comcast SportsNet West, Comcast SportsNet Northwest, SportsNet New York, FSN Bay Area, The Mtn. – MountainWest Sports Network, and CSS.  These networks provide live game coverage of 18 professional teams as well as college, minor league and other sports.  For more information see ComcastSportsNet.com.
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